
Corporate Social Responsibility

Promotional Consultants



At PCi, each one of us wants to be a good steward of our community. 
Social responsibility is a cornerstone of our company culture, guiding our 
decisions, policies, procedures and growth. Our Social Responsibility 
Report defines how we’re working to protect and enhance our community.

As an innovative and reliable supplier of custom promotional products, 
employee incentives and business gifts, PCi works with organizations to 
help them protect their brands and to mitigate legal and financial risks that 
can result from using unsafe products.

Our sourcing standards, staff training and monitoring of safety regulations 
highlights our dedication to product safety and protecting our client’s 
brands.

We provide fair, transparent pricing to our clients that reflects the true value 
of the services we deliver.

Our corporate and personal charitable giving and volunteerism support our 
local communities.

At PCi, we prioritize environmental sustainability by actively working to 
minimize our environmental footprint. We ensure our internal team remains 
engaged through empowerment opportunities, social activities, wellness 
programs and continued learning opportunities.

For more than 35 years we have worked to create relationships with our 
client and supplier partners that strengthen your brand. We will continue to 
work to exceed your expectations and make you look good. 

Thank you for your business,
David Poger and Brian Potter 

PCi IS SERIOUS ABOUT PROTECTING YOUR BRAND.



Safety, Quality and Compliance
PCi staff remains on the forefront of product safety and compliance, leveraging more than
35 years of experience in the promotional products industry. Our concern for product safety is 
reflected in our sourcing standards for the merchandise we sell. In addition, our dedicated staff 
monitors changes in safety regulations in order to keep our clients’ brands protected.

Our team has achieved Product Safety Awareness status through training and education 
requirements in the PPAI Product Safety Awareness Program. Our ongoing training and 
education ensures we stay ahead of the curve on issues that could impact your brand. 

All of our projects adhere to strict corporate, social and product safety regulations and our 
products are CPSC (Consumer Product Safety Commission) certified and Prop 65 compliant.

We adhere to the highest employment standards and demand the same from our supplier 
partners. PCi and our partner factories do not exploit employees. Wages, benefits and working 
conditions exceed all applicable laws and regulatory requirements. We do not work with 
factories that employ child or forced labor. Where appropriate, we conduct personal and/or 
third party site inspections to ensure our exacting standards are met.



Socially Responsible Supply Chain
We build global partnerships the same way we build client partnerships – by establishing a 
relationship built on mutually understood goals and objectives. We’re committed to maintaining a 
safe and socially compliant supply chain to ensure that our company’s values – and yours – are 
represented in our sourcing decisions.

Supplier factories must pass specific international standards for both manufacturing and social 
accountability before we consider partnering with them. Our global partners work with us through 
all aspects of product procurement including accredited third party inspection for social 
compliance, factory audits and product testing. 

We recognize the Quality Certification Alliance (QCA) as the promotional product industry’s 
standard for safety and social compliance. QCA accredited suppliers must operate wide-ranging 
compliance programs, submit to regular independent third-party audits and abide by rigorous 
manufacturing regulations. Furthermore, QCA’s two-year recertification cycle requires accredited 
vendors to maintain up-to-date systems and policies.

We’ve set a goal to use QCA accredited suppliers for at least 80 percent of our product sourcing 
within the next three years.



Pricing Promise
We believe our customers should expect premium value – safe, quality products and superior 
services at fair and competitive prices. Our manufacturing relationships through our Peernet 
Group partnership allow us to offer prices that are among the most competitive in our industry.

Environmentally Responsible Footprint
At PCi we know social responsibility includes internal policies to minimize our environmental 
footprint. We work to manage our energy, water and waste systems for maximum efficiency and 
minimal adverse impact. 

Our initiatives include:

● Offering a broad range of eco-friendly products to our customers, from t-shirts made 
from recycled cotton, to pens manufactured from recycled post-consumer plastic;

● Partnering with decorators who utilize eco-friendly printing inks;
● Utilizing reduced-energy lighting in our warehouse and offices;
● Managing office and warehouse climate control with “smart” appliances.

We continuously look for ways to make our operations, office spaces and procedures 
environmentally efficient.



Community Support
PCi is dedicated to helping our community through service and contributions. Each year the 
company provides financial contributions and thousands of dollars of in-kind donations to area 
nonprofits. Our employees volunteer their time, talent and financial support to a variety of local, 
national and international charitable organizations. Each year, our PCi family collectively adopts a 
family, or families, to fulfill their wish lists during the holidays.

Employee Wellness
Our employees are the backbone of our organization, and ensuring that they are healthy, engaged 
and empowered is critical to our success as a company.

Our internal employee wellness programs create fun fitness events and multi-week campaigns 
that encourage our team to exercise, eat right, be mindful and maintain healthy habits. In addition 
to encouraging physical health, we work to encourage the mental and emotional health of our staff 
to build team strength. We host regular team building activities and social events to get us out of 
the office to have fun together.

Our efforts are working as we’ve been named a Best Places to Work four times by Counselor 
Magazine, the leading industry publication produced by the Advertising Specialty Institute (ASI). 
PCi employees complete a rigorous survey evaluating the company in 10 different areas, including 
team and manager effectiveness and satisfaction with company benefits. This recognition 
reinforces PCi’s position as a leader in excellent employee and client service.


